
Ballard / Green Lake (Area 705)

MEDIAN SALES PRICE $/SQ. FT. DOM # SOLD # PENDING # ACTIVE

BELOW 2,000 SF $680,000 $550.69 29 92 11 27

2,000 SF & ABOVE $1,619,250 $531.73 22 18 5 7

T I M  S U N N Y &  C O

N E W  C O N S T R U C T I O N  M A R K E T  U P D A T E :  Q 3 - 2 0 2 0

Each office is independently owned and operated. All reports presented are based on data supplied by the Northwest Multiple Listing Service (NWMLS). Neither the Associations nor their MLSs guarantee or are in any way responsible for its 
accuracy. Data maintained by the Associations or their MLSs may not reflect all real estate activities in the market. Information deemed reliable but cannot be guaranteed.

North Seattle (Area 710)

BELOW 2,000 SF $736,000 $531.56 23 35 18 10

2,000 SF & ABOVE $2,112,500 $540.30 53 12 6 6

Queen Anne / Magnolia (Area 700)

BELOW 2,000 SF $773,000 $576.82 32 28 11 22

2,000 SF & ABOVE $1,760,000 $578.39 53 10 1 6

Central Seattle (Area 390)

BELOW 2,000 SF $750,000 $605.37 18 51 17 36

2,000 SF & ABOVE $1,999,998 $591.23 57 6 3 2

Southeast Seattle (Area 380)

BELOW 2,000 SF $579,250 $443.45 33 10 7 14

2,000 SF & ABOVE $1,269,944 $376.49 54 8 2 2

SODO /  Beacon Hill (Area 385)

BELOW 2,000 SF $635,000 $529.60 29 23 10 23

2,000 SF & ABOVE $980,000 $411.16 30 3 0 8

West Seattle (Area 140)

BELOW 2,000 SF $689,950 $439.96 52 23 17 23

2,000 SF & ABOVE $997,500 $374.02 32 7 5 9

$/SQ. FT. DOM # SOLD # PENDING # ACTIVEMEDIAN SALES PRICE

$/SQ. FT. DOM # SOLD # PENDING # ACTIVEMEDIAN SALES PRICE

$/SQ. FT. DOM # SOLD # PENDING # ACTIVEMEDIAN SALES PRICE

$/SQ. FT. DOM # SOLD # PENDING # ACTIVEMEDIAN SALES PRICE

$/SQ. FT. DOM # SOLD # PENDING # ACTIVEMEDIAN SALES PRICE

$/SQ. FT. DOM # SOLD # PENDING # ACTIVEMEDIAN SALES PRICE

Strategic Marketing 
• Signs Large Commercial Banner Pre Sale

• Professional Glossy Brochure Bi Fold

• Key Features List & Custom Silent Readers

• Website (still and video), Call to Action

• Professional Cinematic Photography

• DRONE Photography & Video

• Broker and Public Catered Lunch

• Built Green Feature Review & Value Analysis

• Virtual / Video Property Tour

• Custom Just Listed Postcard Campaign

Social Media Marketing Weekly
• Facebook Boosted & Targeted Ads (Social Ad Engine)

• Instagram Boosted & Targeted Ads (Social Ad Engine) 

• Twitter 

• YouTube

Open Houses Every Weekend  
(site amenities with food  
and lifestyle accessories)
• Agent Key In & Personal Follow Ups

• Preferred Property Emails Follow Up

• E Flyer Marketing Announcements

• Designated Site Manager

• Certified Negotiation Experts  
 & Trained Sales Team

• Built Green Agent/Members

Lifestyle Branding
• Demographics Study

• Matching Buyer Profiles

M A R K E T I N G  A C T I O N  P L A N

T I M  S U N N Y &  C O

Each office is independently owned and operated.

More at TimSunnyandCo.com



Townhomes & Urban Single-Family Homes, Below 2,000 Square Feet

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$680,000 $550.69 29 92 11 27

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↑ (14.94%)

$550.69
$479.12 

$800,000

$750,000

$700,000

$450,000

$500,000

$550,000

$650,000

$600,000

$400,000
July August September

2019 2020 % Difference

MEDIAN SALES PRICE BY MONTH

20
20

20
19

Urban Single-Family Homes, 2,000 Square Feet & Above

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$1,619,250 $531.73 22 18 5 7

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↑ (10.73%)

$531.73 
$480.21 No Sales
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T I M  S U N N Y &  C O

B A L L A R D / G R E E N  L A K E  ( A R E A  7 0 5 )  M A R K E T  U P D A T E :  Q 3 - 2 0 2 0

Each office is independently owned and operated. All reports presented are based on data supplied by the Northwest Multiple Listing Service (NWMLS). Neither the Associations nor their MLSs guarantee or are in any way responsible for its 
accuracy. Data maintained by the Associations or their MLSs may not reflect all real estate activities in the market. Information deemed reliable but cannot be guaranteed.

Strategic Marketing 
• Signs Large Commercial Banner Pre Sale

• Professional Glossy Brochure Bi Fold

• Key Features List & Custom Silent Readers

• Website (still and video), Call to Action

• Professional Cinematic Photography

• DRONE Photography & Video

• Broker and Public Catered Lunch

• Built Green Feature Review & Value Analysis

• Virtual / Video Property Tour

• Custom Just Listed Postcard Campaign

Social Media Marketing Weekly
• Facebook Boosted & Targeted Ads (Social Ad Engine)

• Instagram Boosted & Targeted Ads (Social Ad Engine) 

• Twitter 

• YouTube

Open Houses Every Weekend  
(site amenities with food  
and lifestyle accessories)
• Agent Key In & Personal Follow Ups

• Preferred Property Emails Follow Up

• E Flyer Marketing Announcements

• Designated Site Manager

• Certified Negotiation Experts  
 & Trained Sales Team

• Built Green Agent/Members

Lifestyle Branding
• Demographics Study

• Matching Buyer Profiles

M A R K E T I N G  A C T I O N  P L A N

T I M  S U N N Y &  C O

Each office is independently owned and operated.

More at TimSunnyandCo.com
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Townhomes & Urban Single-Family Homes, Below 2,000 Square Feet

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$736,000 $531.56 23 35 18 10

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↑(10.63%)
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Urban Single-Family Homes, 2,000 Square Feet & Above

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$2,112,500 $540.30 53 12 6 6

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↓ (-1.27%)

$540.30 
$547.25 No Sales

$2,500,000

$2,250,000

$2,000,000

$750,000

$1,000,000

$1,250,000

$1,750,000

$1,500,000

$500,000

25%

20%

15%

10%

5%

0%

-5%

-10%

-15%
July August September

2019 2020 % Difference

MEDIAN SALES PRICE BY MONTH

20
20

20
19

T I M  S U N N Y &  C O

N O R T H  S E A T T L E  ( A R E A  7 1 0 )  M A R K E T  U P D A T E :  Q 3 - 2 0 2 0

Each office is independently owned and operated. All reports presented are based on data supplied by the Northwest Multiple Listing Service (NWMLS). Neither the Associations nor their MLSs guarantee or are in any way responsible for its 
accuracy. Data maintained by the Associations or their MLSs may not reflect all real estate activities in the market. Information deemed reliable but cannot be guaranteed.

Strategic Marketing 
• Signs Large Commercial Banner Pre Sale

• Professional Glossy Brochure Bi Fold

• Key Features List & Custom Silent Readers

• Website (still and video), Call to Action

• Professional Cinematic Photography

• DRONE Photography & Video

• Broker and Public Catered Lunch

• Built Green Feature Review & Value Analysis

• Virtual / Video Property Tour

• Custom Just Listed Postcard Campaign

Social Media Marketing Weekly
• Facebook Boosted & Targeted Ads (Social Ad Engine)

• Instagram Boosted & Targeted Ads (Social Ad Engine) 

• Twitter 

• YouTube

Open Houses Every Weekend  
(site amenities with food  
and lifestyle accessories)
• Agent Key In & Personal Follow Ups

• Preferred Property Emails Follow Up

• E Flyer Marketing Announcements

• Designated Site Manager

• Certified Negotiation Experts  
 & Trained Sales Team

• Built Green Agent/Members

Lifestyle Branding
• Demographics Study

• Matching Buyer Profiles

M A R K E T I N G  A C T I O N  P L A N

T I M  S U N N Y &  C O

Each office is independently owned and operated.

More at TimSunnyandCo.com



No Sales

Townhomes & Urban Single-Family Homes, Below 2,000 Square Feet

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$773,000 $576.82 32 28 11 22

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↓ (-3.24%)
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Urban Single-Family Homes, 2,000 Square Feet & Above

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$1,760,000 $578.39 53 10 1 6

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↑ (4.14%)

$578.39 
$555.41 
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No Sales

T I M  S U N N Y &  C O

Q U E E N  A N N E / M A G N O L I A  ( A R E A  7 0 0 )  M A R K E T  U P D A T E :  Q 3 - 2 0 2 0

Each office is independently owned and operated. All reports presented are based on data supplied by the Northwest Multiple Listing Service (NWMLS). Neither the Associations nor their MLSs guarantee or are in any way responsible for its 
accuracy. Data maintained by the Associations or their MLSs may not reflect all real estate activities in the market. Information deemed reliable but cannot be guaranteed.

Strategic Marketing 
• Signs Large Commercial Banner Pre Sale

• Professional Glossy Brochure Bi Fold

• Key Features List & Custom Silent Readers

• Website (still and video), Call to Action

• Professional Cinematic Photography

• DRONE Photography & Video

• Broker and Public Catered Lunch

• Built Green Feature Review & Value Analysis

• Virtual / Video Property Tour

• Custom Just Listed Postcard Campaign

Social Media Marketing Weekly
• Facebook Boosted & Targeted Ads (Social Ad Engine)

• Instagram Boosted & Targeted Ads (Social Ad Engine) 

• Twitter 

• YouTube

Open Houses Every Weekend  
(site amenities with food  
and lifestyle accessories)
• Agent Key In & Personal Follow Ups

• Preferred Property Emails Follow Up

• E Flyer Marketing Announcements

• Designated Site Manager

• Certified Negotiation Experts  
 & Trained Sales Team

• Built Green Agent/Members

Lifestyle Branding
• Demographics Study

• Matching Buyer Profiles

M A R K E T I N G  A C T I O N  P L A N

T I M  S U N N Y &  C O

Each office is independently owned and operated.

More at TimSunnyandCo.com



Townhomes & Urban Single-Family Homes, Below 2,000 Square Feet

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$750,000 $605.37 18 51 17 36

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↑ (1.77%)
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Urban Single-Family Homes, 2,000 Square Feet & Above

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$1,999,998 $591.23 57 6 3 2

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↑ (8.89%)

$591.23 
$542.94 No Sales No Sales
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T I M  S U N N Y &  C O

C E N T R A L  S E A T T L E  ( A R E A  3 9 0 )  M A R K E T  U P D A T E :  Q 3 - 2 0 2 0

Each office is independently owned and operated. All reports presented are based on data supplied by the Northwest Multiple Listing Service (NWMLS). Neither the Associations nor their MLSs guarantee or are in any way responsible for its 
accuracy. Data maintained by the Associations or their MLSs may not reflect all real estate activities in the market. Information deemed reliable but cannot be guaranteed.

Strategic Marketing 
• Signs Large Commercial Banner Pre Sale

• Professional Glossy Brochure Bi Fold

• Key Features List & Custom Silent Readers

• Website (still and video), Call to Action

• Professional Cinematic Photography

• DRONE Photography & Video

• Broker and Public Catered Lunch

• Built Green Feature Review & Value Analysis

• Virtual / Video Property Tour

• Custom Just Listed Postcard Campaign

Social Media Marketing Weekly
• Facebook Boosted & Targeted Ads (Social Ad Engine)

• Instagram Boosted & Targeted Ads (Social Ad Engine) 

• Twitter 

• YouTube

Open Houses Every Weekend  
(site amenities with food  
and lifestyle accessories)
• Agent Key In & Personal Follow Ups

• Preferred Property Emails Follow Up

• E Flyer Marketing Announcements

• Designated Site Manager

• Certified Negotiation Experts  
 & Trained Sales Team

• Built Green Agent/Members

Lifestyle Branding
• Demographics Study

• Matching Buyer Profiles

M A R K E T I N G  A C T I O N  P L A N

T I M  S U N N Y &  C O

Each office is independently owned and operated.

More at TimSunnyandCo.com

No Sales



Townhomes & Urban Single-Family Homes, Below 2,000 Square Feet

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$579,250 $443.45 33 10 7 14

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↓ (-3.89%)
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Urban Single-Family Homes, 2,000 Square Feet & Above

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$1,269,944 $376.49 54 8 2 2

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↓ (-10.58%)

$376.49 
$421.03 No SalesNo Sales
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No Sales

T I M  S U N N Y &  C O

S O U T H E A S T  S E A T T L E  ( A R E A  3 8 0 )  M A R K E T  U P D A T E :  Q 3 - 2 0 2 0

Each office is independently owned and operated. All reports presented are based on data supplied by the Northwest Multiple Listing Service (NWMLS). Neither the Associations nor their MLSs guarantee or are in any way responsible for its 
accuracy. Data maintained by the Associations or their MLSs may not reflect all real estate activities in the market. Information deemed reliable but cannot be guaranteed.

Strategic Marketing 
• Signs Large Commercial Banner Pre Sale

• Professional Glossy Brochure Bi Fold

• Key Features List & Custom Silent Readers

• Website (still and video), Call to Action

• Professional Cinematic Photography

• DRONE Photography & Video

• Broker and Public Catered Lunch

• Built Green Feature Review & Value Analysis

• Virtual / Video Property Tour

• Custom Just Listed Postcard Campaign

Social Media Marketing Weekly
• Facebook Boosted & Targeted Ads (Social Ad Engine)

• Instagram Boosted & Targeted Ads (Social Ad Engine) 

• Twitter 

• YouTube

Open Houses Every Weekend  
(site amenities with food  
and lifestyle accessories)
• Agent Key In & Personal Follow Ups

• Preferred Property Emails Follow Up

• E Flyer Marketing Announcements

• Designated Site Manager

• Certified Negotiation Experts  
 & Trained Sales Team

• Built Green Agent/Members

Lifestyle Branding
• Demographics Study

• Matching Buyer Profiles

M A R K E T I N G  A C T I O N  P L A N

T I M  S U N N Y &  C O

Each office is independently owned and operated.

More at TimSunnyandCo.com
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Townhomes & Urban Single-Family Homes, Below 2,000 Square Feet

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$635,000 $529.60 29 23 10 23

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↑ (12.49%)
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Urban Single-Family Homes, 2,000 Square Feet & Above

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$980,000 $411.16 30 3 0 8

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↑ (13.37%)

$411.16 
$362.67 No Sales
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No SalesNo Sales No Sales No Sales

T I M  S U N N Y &  C O

S O D O / B E A C O N  H I L L  ( A R E A  3 8 5 )  M A R K E T  U P D A T E :  Q 3 - 2 0 2 0

Each office is independently owned and operated. All reports presented are based on data supplied by the Northwest Multiple Listing Service (NWMLS). Neither the Associations nor their MLSs guarantee or are in any way responsible for its 
accuracy. Data maintained by the Associations or their MLSs may not reflect all real estate activities in the market. Information deemed reliable but cannot be guaranteed.

Strategic Marketing 
• Signs Large Commercial Banner Pre Sale

• Professional Glossy Brochure Bi Fold

• Key Features List & Custom Silent Readers

• Website (still and video), Call to Action

• Professional Cinematic Photography

• DRONE Photography & Video

• Broker and Public Catered Lunch

• Built Green Feature Review & Value Analysis

• Virtual / Video Property Tour

• Custom Just Listed Postcard Campaign

Social Media Marketing Weekly
• Facebook Boosted & Targeted Ads (Social Ad Engine)

• Instagram Boosted & Targeted Ads (Social Ad Engine) 

• Twitter 

• YouTube

Open Houses Every Weekend  
(site amenities with food  
and lifestyle accessories)
• Agent Key In & Personal Follow Ups

• Preferred Property Emails Follow Up

• E Flyer Marketing Announcements

• Designated Site Manager

• Certified Negotiation Experts  
 & Trained Sales Team

• Built Green Agent/Members

Lifestyle Branding
• Demographics Study

• Matching Buyer Profiles

M A R K E T I N G  A C T I O N  P L A N

T I M  S U N N Y &  C O

Each office is independently owned and operated.

More at TimSunnyandCo.com
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Townhomes & Urban Single-Family Homes, Below 2,000 Square Feet

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$689,950 $439.96 52 23 17 23

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↓ (-1.76%)
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MEDIAN SALES PRICE BY MONTH
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Urban Single-Family Homes, 2,000 Square Feet & Above

MEDIAN SALES PRICE $/SQ.FT. DOM # SOLD # PENDING # ACTIVE

$997,500 $374.02 32 7 5 9

AVERAGE $/SQ. FT.
Q3-2020 vs. Q3-2019

↓ (-0.33%)
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T I M  S U N N Y &  C O

W E S T  S E A T T L E  ( A R E A  1 4 0 )  M A R K E T  U P D A T E :  Q 3 - 2 0 2 0

Each office is independently owned and operated. All reports presented are based on data supplied by the Northwest Multiple Listing Service (NWMLS). Neither the Associations nor their MLSs guarantee or are in any way responsible for its 
accuracy. Data maintained by the Associations or their MLSs may not reflect all real estate activities in the market. Information deemed reliable but cannot be guaranteed.

Strategic Marketing 
• Signs Large Commercial Banner Pre Sale

• Professional Glossy Brochure Bi Fold

• Key Features List & Custom Silent Readers

• Website (still and video), Call to Action

• Professional Cinematic Photography

• DRONE Photography & Video

• Broker and Public Catered Lunch

• Built Green Feature Review & Value Analysis

• Virtual / Video Property Tour

• Custom Just Listed Postcard Campaign

Social Media Marketing Weekly
• Facebook Boosted & Targeted Ads (Social Ad Engine)

• Instagram Boosted & Targeted Ads (Social Ad Engine) 

• Twitter 

• YouTube

Open Houses Every Weekend  
(site amenities with food  
and lifestyle accessories)
• Agent Key In & Personal Follow Ups

• Preferred Property Emails Follow Up

• E Flyer Marketing Announcements

• Designated Site Manager

• Certified Negotiation Experts  
 & Trained Sales Team

• Built Green Agent/Members

Lifestyle Branding
• Demographics Study

• Matching Buyer Profiles

M A R K E T I N G  A C T I O N  P L A N

T I M  S U N N Y &  C O

Each office is independently owned and operated.

More at TimSunnyandCo.com


